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Open Your Eyes Update – National Initiative
• CUNA has paused the digital ads as of March 20 due to Covid-19

• Plan to “retool and calibrate” the marketing assets

• Pause anticipated to last until mid-May

• Yourmoneyfurther.com remains live

• Credit unions participating in the Open Your Eyes to a Credit Union® campaign 
will have access to new social media tools and an updated messaging guide via 
the Contributor HQ portal



AmericasCreditUnions.org

• Separately, CUNA has relaunched 
AmericasCreditUnions.org to share 
how credit unions are responding 
to the Covid-19 Crisis

• Audience is legislators and media



Minnesota Credit Unions Response
Reframe OYE messaging

Local response

• Web and Radio throughout Minnesota 
• At least 30 days, anticipate 60
• :15 radio spots
• COVID-19 Assistance and Help from Minnesota Credit Unions
• Supported by Financial Literacy Month Earned Media (with member content)

Earned media strategy combined with paid Public Service Announcements



April Public Service Announcements

Statewide Web Banners
Via Tegna served on prominent 

positions on News Sites throughout 
Minnesota

~2,700,000 million impressions

1,000,000 MSP

1,700,000 Greater MN

MNN Statewide Radio
1.2 million impressions

80 stations across Minnesota –
outside the Metro

2-3 spots per day MNN for 30 days

WCCO Radio
:15 spots 

3,000,000 impressions (70% Metro)

3x per day radio 

Hosted Financial Literacy Forum



Key Messaging

• Credit Unions offer tools 
and products…

• Credit Unions have your 
back…

• Credit unions in your 
community…

• We’re in this together…

• Your deposits and savings are strong, safe and 
secure with Minnesota Credit Unions.  All deposits 
are insured up to $250,000 or more by the NCUA.  
Learn More: mncreditunions.org

• Minnesota credit unions are here for our 
members and communities. Across Minnesota, 
credit unions offer support to those impacted by 
the coronavirus pandemic.  Visit 
mncreditunions.org

• Minnesota credit unions are stepping up to help 
their members navigate financial issues during 
the coronavirus disease outbreak. Visit 
mncreditunions.org

• We’re in this together.  Minnesota credit unions 
are invested in Minnesota. Credit unions have 
tools to help you and your family with financial 
issues related to the coronavirus pandemic. Visit: 
mncreditunions.org





Sample Banner Ads



Take Aways:

Download artwork – available for your use

Direct members to mncreditunions.org for resources

Send us your “credit union in 
action” photos

Open for Business theme

Staff members in action – serving through the drive up,           
call center, mobile etc. 

Email photos to Julia – jmiller@mncun.org

mailto:jmiller@mncun.org


Earned Media Strategy



Financial Literacy Month

•Weekly Press 
Releases and 
Social Media 
Posts on 
Financial Themes

Resources for Finances in Covid-19

Senior Fraud Prevention

Small Business Resources

Parent and Teacher Resources



Take Aways

Share your Financial Literacy month efforts

Share your press releases and earned media 
regarding Covid-19 efforts

We will share and highlight in social and 
earned media 



Community Engagement: #CUFORWARD

MnCUN
Communications – Pulse newsletter, social media 

channels, and short videos to inspire action
Impact Collection – creating a survey to compile 

credit union actions and activities
Resource sharing –CU FORWARD webpage with 

examples, ideas and resources. Facilitate 
collaboration.  

Credit Unions 
Take a short video or photos of your community 

initiative. 
Share them on social – use #CUFORWARD and 

tag @mncreditunions
If a credit union doesn’t have social media 

channels – they can email their photo or video to 
Julia with a short description

Complete the new CU FORWARD survey
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